The first paper is a study that provides a review of consumption-related aspects, which are associated with football spectators' behavioural intentions such as emotions experienced during the games, service quality, teams' brand implications and satisfaction. This paper entitled "Revisiting the role of football spectators' behavioural intentions and its antecedents" was presented by Biscaia, R.
The second contribution is a study characterizing the Nature Sports Organizations in Portugal developed by Espírito Santo de Melo, R.J. and Machado-Gomes, A. This study shows important conclusions to improve the Nature of Sports policies.
Coelho-Teixeira, M.R. and Patrício-Ribeiro, T.M. presented an investigation focused on understanding the effects of public policies on sports for people at local level, through the study of factors influencing the process of regional sport development in Portugal. This study concludes with relevant guidelines that need to be followed to obtain the most from sports policies.
A forth article entitled "Physical Activities -Legal Horizon and Sports Regulation as Lex Specialis: Lex Sportiva" by Panagiotopoulos, D.P., is focused on the importance of the sports laws considering sport as a science. The paper explains how it forms an inner part of the other branches of Sports Sciences and governs athletic activities, sports and the physical education process.
The finance of public sports services is still an important area of investigation for researchers in Sports Management. Thus, Garcia-Unanue, J., Felipe, J.L., del Corral, J. and Gallardo, L. publish the article entitled "Assessing financial condition of municipal sports agencies: a data benchmarking approach", in which the financial condition of local decentralized public sports services over a period of 10 years is analysed, obtaining benchmarks to serve as a point of reference. For this purpose, the flexibility, independence and sustainability of these services are included in the analysis.
Miragaia, D., Conde, D. and Soares, J. carried out a study to determine consumer's profile in winter sports by using levels of satisfaction regarding services provided by a ski resort. The results are great help to adapt the services according to the preferences and expectations of tourists/visitors with the aim of increasing consumers' loyalty. 
